PUBLICITY	215
(b) The second kind of newspaper publicity is the longer
article. This is less valuable, but, if not too long and signed
either by an acknowledged expert or by someone who is
known to be a good writer will certainly be read. The
public love personalities, but long articles contributed by
Government or by a government department as such,
unless exceptionally well written, are less likely to be read.
Few Government servants with the necessary knowledge
and keenness have the time to write and fewer still have
the skill. Experts, therefore, and good writers must be
encouraged to write and in the public interest must be
allowed to put their names to their work, even though this
may involve the risk of a little self-advertisement.
(vii) District newspapers are a great problem. For the
proper conduct of a local campaign of Rural Reconstruction
a local weekly newspaper is an absolute necessity, and yet
it is very difficult indeed to get one that is satisfactory and
self-supporting.1 To be self-supporting a newspaper must
be really good, with up-to-date news and well-written
articles of a general nature as well as attractively written
uplift teaching. All this requires a highly trained staff,
which is very costly and very hard to get. A newspaper
that relies on schools and on a few rural gentry to buy it,
not because it is worth reading but out of public spirit,
will not last long and will never fulfil its purpose of spreading
information. Advertisements will help the finances, but
to get many and continuous advertisements, a big circula-
tion is essential, and that will only come if the paper is
worth buying on its actual merits. There is no rural
reading public'and this has to be built up, not by scurrility,
obscenity or sedition, but by genuine reading matter of the
1 See p. 200.    The Dehat Sudhar Committee is the proper organizer
of the village newspaper.

